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MSPA-NA Announces Expanded Membership and Focus 
 

Association to Welcome all Companies Involved in the Customer Service Experience 

 

Louisville, KY (March 3, 2014) – The Mystery Shopping Providers Association of North 

America (MSPA-NA), the trade association representing the customer experience metrics 

industry, has announced that its members have unanimously voted to approve the expansion of 

its membership base to include all companies which in any way conduct business which 

touches upon the customer service experience. 

 

“The vast majority of our membership has diversified over the years to offer much more to the 

marketplace than simply mystery shopping,” explained MSPA-NA Board President, Rich 

Bradley. “This change follows the members’ natural evolution toward servicing multiple 

components of the customer service experience. While we will not abandon our roots and 

legacy as the trade association specifically supporting and advocating for mystery shopping 

firms, we will now welcome and develop resources for additional companies who conduct trade 

in any facet of the customer service experience.” 

 

As part of the re-branding process, the association will simply be known as MSPA-NA, or 

MSPA, and has begun developing educational curriculum and other resources to support the 

mystery shopping traditional membership, as well as assets for its new members.  Another 

category of “Academic Membership” is designed to promote further research into customer 

service behaviors and to create a higher profile of the cause and the companies that touch upon 

understanding and maximizing the relationships between businesses and their targeted 

audiences. 

 

“There is a synergy between all customer service industries here that we can now foster as an 

organization, providing additional revenue opportunities and value for our members, while 
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creating a more relevant, centralized and inter-related repository of customer service-oriented 

companies and products for businesses around the world.” 

 

Almost half of the MSPA-NA 2014 Board of Directors are engaged primarily or completely in 

other customer service industry disciplines beyond mystery shopping, and their experiences in 

those related services will help guide the immediate expansion plans for MSPA-NA.  

 

### 
 
MSPA-NA is the trade association representing companies which provide services to measure, 
enhance, educate and support businesses in relation to the customer service experience in 
North America. Widely recognized as the leader in customer experience measurement, 
management and training, MSPA is made up of member companies that provide these services 
to a variety of industries. The association strengthens the customer experience industry by 
uniting the efforts and actions of its members and supporting the businesses they serve. 
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